
PR and Its Role in Elevating Your Brand at
NY NOW®, the Market for Home, Lifestyle + Gift



About Coyne PR

As the agency of record for NY NOW®, the Market for Home, Lifestyle + 
Gift, Coyne PR will be handling public relations opportunities for the event, 
including but not limited to, media relations, press center management, 
event press announcements, and more. Together with NY NOW, we want 
to help exhibitors take advantage of all of the public relations opportunities 
at the market. 
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Katie Seifert
kseifert@coynepr.com

nynow@coynepr.com



Agenda

• NY NOW Summer 2018 Market Overview
• What is PR?
• Designing Your Market PR Strategy
• Pre-Market PR Opportunities
• On-Site PR Opportunities
• Post-Market Tips
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NY NOW Summer 2018 Market Overview
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Market Hours

NY NOW’s summer 2018 market will take place in one convenient location 
at the Jacob K. Javits Convention Center in New York City during the 
following days and times:
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What is PR?
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What is PR?
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- “Free”
- Message integrity: open to 

interpretation
- Third-party credibility

- Paid
- Message integrity: “as-is”
- Promotional endorsements



Types of Media
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TRADE

MAINSTREAM

CONSUMER 
INTEREST



Designing Your Market PR Strategy
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Promoting Your Participation

A successful PR strategy at NY NOW will include engagement with the 
media pre-market, on-site, and post-market.
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Pre-Market Preparation and 
Opportunities
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Press Material Development

What to include in your press kit:
• Press releases
• New product fact sheets
• Company backgrounders
• Company literature (brochures, Q&A’s)
• Executive/designer backgrounders
• High-res images
• Company PR contact information
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How to Create a Press Release

Company 
logo/header
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How to Create a Press Release
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Don’t forget to add your contact information and 
booth information!



Exhibitor Directory Listing
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Pre-Show PR Opportunities
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Trade Media Editorial Opportunities
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All PR Opportunities are listed here: http://www.nynow.com/exhibitors/marketing-tools/



NY NOW “Best New Product” Awards

• NY NOW continues its popular “Best New Product” 
Awards program to recognize and celebrate the 
exceptional offerings from exhibitors across the market!

• Criteria:
– Must be NEW as of March 1, 2018
– Exhibitors can submit 1 product only
– Products must be new introductions
– Deadline: June 29, 2018

• Products are judged by panel of industry experts and 
members of the media during the market. Winners will be 
announced during the market on nynow.com and on NY 
NOW’s social channels.

• Entry period will open later in May; visit the Exhibitors 
tab on the NY NOW website for further details.
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NY NOW Display Opportunities

• destination: new
– Participants with products launching 

exclusively at NY NOW are eligible for 
the Best Exclusive Launch Award

• sustainability: design for a better 
world®

– Spotlight global home and lifestyle 
suppliers products, production processes 
and business practices are eco-friendly 
and socially responsible. All participants 
are eligible to for the EcoChoice Award

The deadline to submit is May 25, 2018.
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On-Site PR Opportunities
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Share Your News with Us!

• Send Us Your News in Advance 
– Be sure to share your company news 

and announcements with the Coyne 
team via nynow@coynepr.com ahead of 
the show.

– News can include new product 
launches, company news, special 
anniversaries, booth events including 
special guests and promotions, etc.

• Meet With Us In-Person 
– Date: Saturday, August 11, 2018
– 15-minute in-person product briefings 
– Each exhibitor is permitted one 

appointment only and may bring one 
product to highlight

– Contact the Coyne PR team via 
nynow@coynepr.com to schedule an 
appointment.
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Media Appointments

• Use the Pre-Registered Media List (available beginning 4 weeks prior 
to the start of the Market)

• Set appointments to have media visit your booth
• Respond to drop-ins
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Tips for Engaging Media at the Booth:

 Be open, friendly, and outgoing
 Encourage media to explore your 

booth and products 
 Provide business cards, press kits and 

takeaways/samples



Press Material Distribution

• All exhibitors are permitted to leave media press kits 
in the NY NOW Press Center during the market.

– The Press Center is located on the Javits Center’s 4A 
Terrace. For easiest access, enter the building at 38th Street 
and take the elevator to Level 4.

• Kits should include:
– Booth # and Section
– Info on new products/lines including images, pricing, etc.
– Company information and website

• If you need assistance with developing materials 
and creating your press kit, contact the Coyne PR 
team and we will be happy to share the various 
options and pricing. 
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Press Kit Considerations

• If you are providing samples or 
USBs, please bring a container 
or basket to hold them. We do 
not have extra display 
materials.

• All exhibitors are permitted to 
have only one press kit location 
on the racks, and we cannot 
permit expanded displays in 
the Press Center.
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Press Kit Drop-off Schedule: 
August 11th between 10am – 4pm
August 12th between 8am – 9am

Location: 
Press Center on the 4A Terrace

Please leave your materials with a 
member of the Coyne team, who will 
then place your kits in the appropriate 
location. Press Kits are organized by 
section.

• Any remaining kits/containers/samples must be picked up by 
Wednesday, August 15th no later than 3:00 pm. After that, they will 
be discarded.



Connect with NY NOW

Be part of the conversation!

• Facebook: https://www.facebook.com/nynowmarket
• Twitter: @nynowmarket
• Instagram: @ny_now
• NY NOW Website: www.nynow.com

Show hashtag: #NYNOW
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@nynowmarket @nynowmarket@ny_now



Post-Market Tips
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Keep the Conversation Going!
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Send a Thank You!
Follow and interact with media 

contacts on social media
 Issue a post-market press 

release 
Monitor for coverage
Prepare for your next market 

experience



Questions
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nynow@coynepr.com


